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Thalia’s Capo, a Success Story

By Sophie Braccini

LAMORINDA WEEKLY

Thalia and Chris Bradley; Thalia’s guitar sports a brand new capo.

ntrepreneurship must be in

Orinda  resident  Thalia
Bradley’s genes; how cool is it for a
12-year-old to be at the initiation of
an invention, and the creation of a
product that blew all expectations on
Kickstarter? The most important

thing Thalia discovered is that at the
root of any invention is the identifica-
tion of a need, and that needs are all
around us in our everyday life waiting
to be recognized and transformed into
great business ideas.

Thalia was 8 years old, lounging
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in her bedroom, when she spotted dis-
cordance — on her wall was a poster
of Taylor Swift with a guitar. “I no-
ticed how unaesthetic the capo on the
guitar was,” remembers the OIS stu-
dent. “T thought it should match her
guitar.” A capo is a device that

30% off

now only $39
for 60 minute Foot Massage,
"Relax your feet after a
day of shopping”

T

Lavande Gift Cards
for the Holidays

30% off

now only $56
for Rose Pedicure and
Manicure Special with

Paraffin Treatment

3589 Mt. Diablio Blvd.

Lafayette

Voted “Best Of”

by Lamorinda Moms, San Jose Mercury
News, Metro, San Francisco Magazine,

925-299-8877

Open Daily 10am-7pm,
except Thanksgiving, X’mas, and New Year Day

Diablo Magazine

We Have
Gift Cavds

Offers expires 3/31/2015

7 925-377-0977

clamps down on the fret to change the
key. Thalia, a guitar student herself,
also found that moving the capo re-
quired her to stop playing and was not
easy for little hands.

Thalia shared her thoughts with
her father, Chris Bradley —a serial en-
trepreneur. In his futuristic half-dome
lab, prototypes of inventions that be-
came commercial successes can be
found on every shelf. Bradley lis-
tened to his daughter, recognized the
bright idea and started working with
dual specifications: create something
that has the same aesthetic and crafts-
manship as a guitar and can be easily
operated with one hand while being
strong enough to maintain pressure on
the strings.

“It took us four years to design the
end product,” says Bradley, handling
a beautiful capo, inlaid with rose-
wood. “At some point we almost
gave up,” he adds, recalling the diffi-
culties the engineering group of 2ND
Edison, Bradley’s company, had cre-
ating a proper spring to hold the capo
in place but still release easily. He
says that the result met all expecta-
tions. “All along the process Thalia
was very involved, testing it, giving
advice on the different inlays.”

The capos come in 32 different
finishes, including Birdseye maple,
rosewood, lacewood, and blue
abalone. The part that presses on the
cords, the sliding fret pad, is made of
a proprietary material composed of
thermoplastic and Teflon, making it
super strong, yet smooth and non-
sticky.

In order to fund the budding com-
pany, Bradley decided to put the proj-
ect on Kickstarter, a crowd-funding
platform; Kickstarter gives people 22
days to raise the money they need.
Their initial goal was to raise
$10,000; if additional funding was
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obtained they planned to expand the
project. Within 22 days, Thalia Capo
raised $195,221 with 3,846 backers
from all over the world. “People went
crazy over the capos,” said Bradley,
“they bought two or three of them;
they match the inlays to their different
guitars.” Bradley said that they knew
the capos were a great idea, but seeing
that thousands of people were willing
to buy them even before they were
produced was validation.

Now the Bradleys are in the pro-
duction phase and will soon ship the
first capos. The metal parts are made
in Asia. Bradley said he looked for a
local manufacturer but could not find
one with competitive pricing. The dif-
ferent wood and abalone inlays come
from the U.S. “We cut it ourselves
with our laser cutter and fix it on the
capo,” he explains. “We test each of
them ourselves before putting them in
the shipping box.” Thalia participates
in this process, putting on white
gloves and making sure the capos are
polished and free of any marks before
shipment.

Bradley deposited patents for the
capo. His daughter’s name is on the
ownership list and she is also part of
the company that manufactures the
capos. Capos can still be pre-ordered
on Kickstarter at
www.thaliacapos.com/latebacker.

Thalia wants to carry this busi-
ness on for a while, and have it ramp
up. The online store will open in
2015. “T want to grow the business
for a least a year and then we’ll make
a decision,” said Bradley. In the
meantime, he adds, Thalia has had an-
other great idea— but he was not will-
ing to divulge any details.
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Scientific Symposiums International, a
Moraga-based business since 1994. The
company, owned by Carol Haag, special-
izes in continuing medical education for
physicians in the specialties of surgical
pathology and dermatopathology. Since
its founding, the company has awarded
Continuing Medical Education credits to
some 10,000 physicians from around the
world who attend courses in Hawaii,
South Carolina and Virginia. The com-
pany is accredited by the Accreditation Council for Continuing Medical Edu-
cation and the American Boards of Pathology and Dermatology. Haag started
her career as a journalist before moving to corporate communication in the
health industry. She became the layperson on the board of a medical center and
did market research for future businesses. “I’ve met so many terrific people
over the years,” says Haag, “and at the same time the business is simply run
from my home in Moraga, where we built an office.” From her desk, Haag can
see the vineyard she planted on her property and she even has time for the Lam-
orinda Winegrowers Association, in which she plays an active role.
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Moraga Employee of the Month
Karin Kasra, a branch

service officer at Union

Bank in Moraga, has

been named the Moraga
employee of the month =
for November. A bank-
ing veteran with 40
years in the banking in-
dustry, Kasra was one of
the original employees
to open the Moraga
Union Bank branch in
2007 and she has served
as a key customer serv-
ice representative for the
past seven years. Kasra From left: Kevin Reneau, Karin Kasra, Lori Sato,

was presented with her Debbie Roessler Photo provided
award and gift cards to Safeway and Pennini’s Ristorante at the Moraga Rotary
luncheon on Tuesday, Dec.16.
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News from the Chambers of Commerce

Lafayette

The Lafayette Chamber of Commerce proposes a Lafayette gift card to be used
all around town. Go to GiftCards.com and search for Lafayette Chamber of
Commerce; choose the denomination you want for your card. It’s a nice way
to support local businesses and keep sales tax dollars working for the commu-
nity. Limited supply available at the chamber office, 100 Lafayette Circle,
Suite 103.

If you have a business brief to share, please contact
Sophie Braccini at sophie@lamorindaweekly.com





